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This presentation (the "Presentation”) has been prepared by Dexelance S.p.A. (the "Company” and together with its subsidiaries, the "Group”) for information purposes only and should not be
reproduced or redistributed. The Presentation does not constitute an offer to sell or a solicitation of an offer to buy any stock or security.

The Presentation has not been independently verified and contains summary information only and does not purport to be comprehensive and is not intended to be (and should not be used as) the sole
basis of any analysis or other evaluation. No representation or warranty (express or implied) is made or will be made as to, and no reliance should be placed on, the accuracy, completeness, quality,
relevance, sufficiency or fairness for any purpose whatsoever of any of the information contained in this presentation, including projections, estimates, targets and opinions, contained herein, and no
liability whatsoever is accepted as to any errors, omissions or misstatements contained herein relating to, or resulting from, the Presentation, its inaccuracy or incompleteness, or the use of, or reliance
upon, the Presentation. Any reference to past performance should not be taken as representative of the Group's future consolidated financial position or results of operations, nor does it purport to
project the Group's financial position as to any future date or results of operations for any future period and should be not used for such purpose.

Some of the information in the Presentation may contain projections or other forward-looking statements regarding future events or regarding the future financial performance of the Company. The
Company wishes to caution you that these statements are only predictions, and, in this respect, they involve risks and uncertainties such that actual events or results may differ materially. Many factors
could cause the actual results to differ materially from those contained in projections or forward-looking statements of the Company, including, among others, general economic conditions, the
competitive environment, risks associated with operating in Italy, rapid technological and market change in the industries the Company operates in, as well as many other risks specifically related to the
Company and its operations.

The income statement, balance sheet and financial position information contained in the Presentation was prepared in accordance with the International Financial Reporting Standards ('IFRS”) issued by
the International Accounting Standards Board ('IASB”) and endorsed by the European Union. The Presentation also contains alternative performance indicators that are not recognized by IFRS.
Different companies and analysts may calculate these non IFRS measures differently, so making comparisons among companies on this basis should be done very carefully. These non IFRS measures
have limitations as analytical tools, are not measures of performance or financial condition under IFRS and should not be considered in isolation or construed as substitutes for operating profit or net
profit as an indicator of our operations in accordance with IFRS.
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WE STRONGLY BELIEVE THAT TODAY'S LIVING
SHOULD BE AN EXPERIENCE

Our mission is to inspire and enrich the lives of our customers by infusing the essence of
refined living into everyday experiences, ensuring that at the core of everything we offer

lies the art of crafting design for excellence.

We are dedicated to curating and showcasing the finest italian and international brands, our
committed is reflected in our selection process, where we meticulously chose brands that

exemplify a harmonious blend of elegance, innovation and timeless beauty.
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Dexelance is a diversified industrial group. one of Italy’s leading companies in the design, lighting and high-quality furniture sectors. Dexelance doesn'tjust lead, it orchestrates a
symphony of outstanding companies. A journey dedicated to magnify the essence of industrial and commercial brilliance, transforming them into strategic powerhouses.

€310.8m
+16.6% vs 2022F

€54.3m
+10.3% vs 2022F

14 brands
1 production sites
4 SBA

BDEXELANCE

~38% “10%
CAGR 15-23F Average annual 15-23F
€25.6m
+0.4% vs 2022F ~85%
~4.500 retail partners
45 monobrand >800
9Dos

(1) Computed as Reported EBITDA + non-recurring costs + M&A transaction costs + IPO costs. (2) Adjusted for EBITDA adjustments, change in estimates of
put&call options/earnouts, PPA amortization and related fiscal effects. (3) Calculated as (Adj. EBITDA — CAPEX)/Adj. EBITDA.



.built through years of investments, experience and design craftmanship..

2015 2017 2019 2021 2023
Foundation and Acquisition of Acquisition of Acquisition of Acquisition of
acquisition of Gervasoni Cenacchi International Modar Axolight™ Turri
2016 2018 2020 2022
Acquisition of Acquisition of Davide Groppi Acquisition of Acquisition of Gamma Arredamenti
Meridiani and Saba Flexalighting and Cubo Design®

._ \&‘ .

(1) Acquisition of a 20% stake in 2021, a further 31% stake in July 2023 and the final 49% in October 2024. Consolidated starting from 2H 2023.

BEXELANCE (2) Acquisition completed in January 2023.



..creating a portfolio of brands with high-end positioning and strong
complementarity in function and style

[ % Revenue® L

L SBA

Companies

Overview

Furniture ~45%
Kitchen & Systems ~18%
Lighting ~10%
Luxury Contract ~27%

BDEXELANCE

GERVASONI

MERIDIANI
sebe

W
GAMMA

MADE IN ITALY

TURRI

1

CUBO
DESIGN

|

davide groppi
FLEXALIGHTING

Axelight

C=NACCHI

INTERNATIONAL

MODAR

Elegant indoor and outdoor furniture for retail and contract solutions through Gervasoni and Very Wood brands
Contemporary design collections for both living and sleeping areas, sofas, as well as accessories in marble and brass

Tailor-made timeless products thanks to modular design and a vast choice of personalization options

Elegant leather sofas and upholstery products for both the living and sleeping areas, through Gamma and Dandy
Home brands

Very high-end and sophisticated furniture, with a prominent position in luxury residential and hospitality projects
Elegant, functional Kitchen & Systems for both retail and contract solutions through Miton and Binova brands
Lamps and lighting products characterized by simplicity, weightlessness, emotion, creative invention and amazement

Architectural use of LED Technology mixing quality and functionality

High-end decorative lamps in the context of an industrial process aimed at synthetizing the core elements of design,
engineering and functionality

Realization and installation of luxury furnishings for boutiques, showrooms and UHNWI residences

Realization and installation of luxury furnishing projects for flagship stores, showrooms, hotels and resorts

(1) % incidence on 2023F revenue.



Dexelance operates in the Core HEDF, a growing and resilient market with
Italian players as best positioned to seize growth opportunities

Historical evolution of the Core High-End Design Furniture market | €bn

NORMALIZATION PHASE

z [
o
]
o
(e}

]
i~
=
m

CAGR [ CAGR |
+10% I +2/3%
1
CAGR~+4/5% /
\ 48 47 45

L ==
TIHTIANT NIl

2000 2001 2002 2003 2005 2008 2007 2002 2008 2010 201 2012 2013 2014 2015 2018 2017 2012 2018 2020 20 2022\ 2028 CO24E

Key characteristics of the Core High-End Design Furniture market Italian brands’ market share within luxury verticals (% | 2021)

~25%

~20-25%

Still mainly intermediated through the multibrand retail channel (~70% of the market), with
contract accounting for ~10% and online sales ~7%

Highly specialized, with Living and Bedroom being the most important product category
(~b0% of the market), followed by Kitchen (~20%) and Bathroom (~15%)

Highly fragmented (more than 60% players with revenue at retail value <100m), going towards

market consolidation and managerial rejuvenation Core HEDF Personal Luxury Goods Food, Beverages & Wine & Spirits
Restaurants

Source: Company elaboration based on Bain&Company-Altagamma «High-End Market Monitor» (June 2022), and Bain& Company-Altagamma
«Luxury goods worldwide market study» (Fall 2023 and Fall 2024).
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Balanced and well diversified global presence

DEXELANCE's enjoys a very well diversified and balanced business model across geographies, product categories and distribution channels,
providing for growth opportunities across different business cycles and market trends

SBA®M

W Furniture
B L uxury Contract
B Kitchen&Systems

B Lighting 99 9

/
909 ¢ 9 Q

Geography™® Q

m Europe (excl. Italy)
[taly 9

B North America 9

BROW

Channel ™

H Retail

Hard Contract

B Soft Contract

9 c.4,500

multibrandretail partners

9 45
monobrand stores

(operated by retail partners)

Q°
directly operated stores(?

(1) % incidence on 2023F revenue. (2) Milan: Gervasoni, Meridiani, Davide Groppi, Turri. London: Meridiani, Turri. New York: Meridiani,

PEXELANCE Davide Groppi, Gervasoni.



Proven (and above reference market) growth track record,
thanks to both organic and M&A opportunities

Core HEDF market evolution (€bn | 2015-2023)

CAGR~ +4/5%

32

2015

34

2016

a5

2017

Dexelance evolution (€m | 2015-2023)

2015
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2016

2017

36

2018

2018

B Organic

35

2019 2020

; th
nual organic grow
Average'?g'a& - 0%
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2019 2020

B New M&A of the year

20

2021

CAGR
+10%

2022

2022F

48 47
g \ -
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2023

2023F

~5%
CAGR

15-"23F

~38%
CAGR

15-23F



Distinctive M&A capabilities and a wide pool of
opportunities

Dexelance identifies and integrates excellent companies, strategically mapping market segments and fostering connection with
potential partners. It doesn’t stop at mere aggregation: it creates specialized poles of brilliance.
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2 Wide pool of brands with size and marginality .as well as opportunities for
in line with bolt-on IDB targets.. more transformational deals

5 10 20 Revenue (€m) 50 100

= Highly fragmented sector

= Attractive acquisition model for entrepreneurs

= Robust investment algorithm and focus on excellent ~450 ~250 ~40
brands and companies

targets already targets

= Possibility to expand and complement brands” portfolio mapped contacted identified

= Proven integration process and support to foster

organic growth

BDEXELANCE




A partnership model based on alignment of interests, designed to preserve companies” autonomy and DNA while leveraging on Dexelance’s structure and network to realize full
growth potential and access to synergies. At Dexelance individuality harmonizes with a unified vision, fostering integration and making sure that every challenge is met with innovation.

e

BDEXELANCE

Strategic support/ Complement companies’ management. manage generational

managerialization

Knowledge
sharing

Go-to-market

Digital
transformation

Retail
management

Structure/
finance and
business
control

transition (when needed), implementation of new growth
strategies and managerial routines for a more effective working
environment

Regular meetings with Dexelance management / among
companies’ CEQCs, sharing of business contacts / best practices,
training

Group commercial branches in Suzhou, New York and London
supporting all brands with a local commercial/marketing
presence. Sharing of retail sales network (4500 retail partners)
and of B2B (contract) contacts.

Support and implementation of digital transformation (front-end
and back-end). creation and development of digital content,
support to e-commerce initiatives

Improvement of the group retail expansion supporting portfolio
companies in leading the brands to a retail excellence strategy
through store openings., new concepts and qualitative retail
brand experiencesin the worldwide markets

Budgeting and business planning, business control managed
from HQ, centralized cash pooling and liquidity management,
strategic finance (e.g.. fiscal assets. subsidized finance..)

"



.to foster sustainable future growth

Timeless designis the very first step towards a more sustainable future. We as Dexelance work in cooperation with all portfolio companies to ensure that every action we make creates
value in the long term not only economically, but also socially, environmentally and for the entire community that surrounds us.

REDUCING THE IMPACT .NEVER LETTING BEHIND OUR MOST - Workers' well-being and safety

OF ECONOMIC ACTIVITY .. PRECIOUS RESOURCE .
* Products’ safety

= Circularity and efficient use of resources

= Products” safety and quality is at the core of 807 12% 12% = Diversity and equal opportunities

every design and engineering procedure .
.. = Supply chain management
People Hiring Turnover

i . o/
Reduced plastic use (<10%) in both products rate ate « Support to local communities

and packaging

= Adoption of business ethics

= FSC woodis the most used production
material and waste

= With reference to year 2023, Dexelance
quantified and certified its organization’s carbon
footprint, operating now in carbon neutrality

with respect to its own operations(?

44% = Men

Women

(1) Modar, Cenacchi and Gervasoni obtained FSC official certification. (2) Thanks to voluntary carbon credits acquired, financing a reforestation
project in Uruguay and the construction and operation of a photovoltaic plant in Rajastan, India.

BDEXELANCE 12



A project aiming to promote the dialogue between art and design and their harmonious synergy. a path to embrace the different souls of the group’s companies to iconic works by
enhancing the italian and international cultural and artistic heritage.

ki

Rotante Massimo IIl, Arnaldo Pomodoro
@Meridiani Flagship Store, Via Manzoni 38 - Milan @Meridiani Flagship Store, 1921 exin aa8pazio Davide Groppi. Via Manzoni 38 - Mila

Rotante Massimo lll. Arnald : Concetto Spaziale. Natura, 1959/60, Lucio FQ

BDEXELANCE 13



Current Dexelance shareholding structure®

BDEXELANCE

B Investindesign SpA
Fourleaf Sir.l.

B Other shareholders

B Management

B Treasury shares

W Market

Investindesign S.p.A. is controlled by Tamburi
Investment Partners SpA (TIP.MI) which entered the
holding company in May 2023, at the same time as
PO

The «Other Shareholders» are all the previous
shareholders of Investindesign S.p.A., who in May
2023 partially reinvested in the listed company,

Investindesign S.p.A., Fourleaf Sir.l. and the Other
Shareholders are members of a Shareholders’
Agreement; therefore, such holdings are not to be
considered as free float.

(1) Last update: 30 September 2024
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~.and in May 2024 the Group participated at the NYCxDESIGN Festival by inaugurating, in the

same building, the new Gervasoni flagship store

GERVASONI

1882

W Gervasoni showroom
Lexington Avenue, NY - 13t floor

BDEXELANCE

17
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Lucio Fontana
Concetto Spaziale, Natura, 1959/60
® Spatzio Davide Groppi Milan

BDEXELANCE
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MENZIONE

D’'ONORE
aakuaasanaan ————— COMPASSO D'ORO ADI
Davide Grop. : 7 : , Davide Groppi
Compasso di© » davide groppi Mention of Honour
2014 |NULLA : Compasso d’'Oro ADI Awards
gg;::iﬁxif' : TeTaTeT | 2016
FM | 2024
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Lighting is confirmed as of strategic value for Dexelance, with further synergies to be
unlocked by the renewed synergistic interaction between Axolight and Flexalighting

On 15t October the Group announced the acceleration
to its ascent to 100% of the Axolight share capital
through the acquisition of the remaining 49% minority
stake.

The transaction had a total countervalue of Euro 1.2
million, fully financed with Dexelance own funds.

The rationale of the transaction has been driven by the
belief that Axolight product range. characterized by
highly decorative and design-oriented products, is
strongly synergic with that of Flexalighting. which
designs and manufactures architectural lighting systems
for interiors and exteriors.

In the framework of the deal, Roberto Mantovani, current
CEO of Flexalighting and experienced entrepreneur in
the lighting market, will also take on the role as Axolight's
new CEO.

BDEXELANCE 22



€ 231,8 mln € 231,8mln

+16.9% vs OM 23 +4.79% vs FOM 23
@ current exchange rates @ current exchange rates
€ 32,2 mln €12,4 mln
-5,8% vs FOM 23 -16,7% vs FOM 23
Margin 13,9% Margin 5,4%
€12.5 mln
€ 83,2 min NFP incl. put&call ~84%

options, earnouts & others
€ 116.8 mln NFP incl. IFRS16

(1) Full 9M 2023 data prepared including 9 months of Cubo Design, Axolight and Turri, despite exact acquisition date. (2) Computed as Reported EBITDA + non-recurring costs +
M&A transaction costs + IPO costs. (3) Income Adjusted for EBITDA Adjustments, change in estimate of put&call options/earnouts, PPA amortization and related fiscal effect. (4)
PEXELANCE Calculated as (Full Adjusted EBITDA — CAPEX)/Full Adjusted EBITDA. 23



Notwithstanding the challenging market conditions, in the 9 months all Dexelance business
areas provide for growth

Revenue - A - A

breakdown F3Q 23 F3Q 24 FOM 23 FOM 24

by SBA |[€m Furniture 32.0 30.4 +11% 98.9 101.6 +27%
Lighting 6.3 7.7 +22.0% 23,0 237 +3.4%
Kitchen&Systems 13,4 14,6 +9,0% 40,9 43,9 +7,3%
Residential 51.7 b4, 7 +5,7% 162.8 169.3 +4,0%
Luxury Contract 18.8 26.1 +39.3% - 58.6 62.6 +6.8%

TOTAL 70.5 80.8 +14,6% i 2214 2318 +4.71%

i Strong growthin 3Q for luxury i
i  contract thanks to both recovery of i
i projects shifted from 2Q and '
| comparison with a «softer» 3Q 2023 |

___________________________________________

SBA %incidence - FOM 24

W Furniture
B Lighting
B Kitchen&Systems

B Luxury Contract

(1) Full 9M 2023 data prepared including 9 months of Cubo Design, Axolight and Turri despite exact

acquisition date. 24
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Growth recorded across all channels too, with retail remaining the one most influenced by the
normalization phase ongoing in the market. Contract fueled by a healthy projects’ pipeline

Revenue
breakdown
by channel | €m

BDEXELANCE

F3Q 23 F3Q 24 A FomM23 FOM 24 A
Retail 37.7 39.7 +5.4% 124.0 127.2 +2.6%
Soft Contract 14 1 15.0 +6.3% 38.8 42.0 +8.3%
Hard contract 18.8 26.1 +39,3% ! b8.6 62.6 +6.8%
TOTAL 705 80.8 +14.6% 2014 2318 +47%

Channel %incidence - FOM 24

Strong growth in 3Q for luxury

| contract thanks to both a recovery of i
projects shifted from 2Q and a

| comparison with a «softer» 3Q 2023 !

___________________________________________

| Retail
Soft Contract

B Hard contract

(1) Full 9M 2023 data prepared including 9 months of Cubo Design, Axolight and Turri despite exact

acquisition date.

25



Soft and hard contract projects always create quarterly shifts. Trend in retail confirms the
Group growth across all regions except for central Europe, where the performance of key

industry markets remains weak

Revenue

breakdown F3Q 23 F3Q 24 A FOM 23 (1) FSM 24 A
by region [€m Italy 14,3 215 +50,6% 51.2 617  +20.6%
Europe (excl. Italy) 23.8 21.2 -10,9% 8.4 701 -10.6%
North America 17,0 18,4 +8,0% 46,5 48,4 +4,2%
ROW 15,3 19,6 +28,1% 45,3 51,6 +13,8%
TOTAL 70.5 80.8 +14.6% 2214 231.8 +4,7%

Region %incidence - FOM 24

[taly
B Europe (excl. Italy)
B North America

BROW

(1) Full 9M 2023 data prepared including 9 months of Cubo Design, Axolight and Turri despite exact

acquisition date. 26
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7.3

8.3
4.3

P
-

(3.8)
(9.7

1Q 23 2Q 23 3Q 23 FY 23

total FY23 capex €7.5 !
(€£4.2 growth capex & €3.3 capex) :
|

2,0

12 14

(2.1)

1Q 24 2Q 24 3Q 24

total OM24 capex €5.2
(€2.6 growth capex & €2.7 capex)

2.5
1.9

0.9

1Q 23 2Q 23 3Q 23 4Q 23

BDEXELANCE

1Q 24 2Q24 3Q24

Net bank debt

Minorities*, earnouts* and others
IFRS16 (accounting item)

PEN

PEN (ex IFRS16)

* only subject to figurative interest

14.2
731
33,7
120.9

81.2

12.5
70.8
33.6
116.8

83.2

Including
€£60.2m cash
€ 72.7m bank debt
(mostly long term)

27



High
single-digit

growth

23941

2214

FOM 24

FOM 23

Residential

W uxury Contract

28
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BDEXELANCE

Italia
Corso Venezia, 29 - 20121 Milano, Italy
(+39) 02.83975225

Cina

Room 1107 Zhongxin Building, Moon Bay
Dushu Lake-Suzhou Industrial Park
215123 Suzhou, China

(+86) 0512.858893563

UK
10 Thurloe Place SW7 2RZ London, UK
(+44) (0)207.5812811

USA

192 Lexington Ave.

New York, NY 10016, U.S.A.
(+1) 347 612 0136

GERVASONI

1882

NOY72
GAMMA

— MADE IN ITAIY —

VERY
WwooD

davide groppi

FLEXALIGHTING

ANDY

coLLECTION

TURRI

MERIDIANI

sebe

Axelight

[ Binova
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