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Disclaimer

This presentation (the "Presentation”) has been prepared by Dexelance S.p.A. (the "Company” and together with its subsidiaries, the "Group”) for information purposes only and should not be
reproduced or redistributed. The Presentation does not constitute an offer to sell or a solicitation of an offer to buy any stock or security.

The Presentation has not been independently verified and contains summary information only and does not purport to be comprehensive and is not intended to be (and should not be used as) the
sole basis of any analysis or other evaluation. No representation or warranty (express or implied) is made or will be made as to, and no reliance should be placed on, the accuracy, completeness,
quality, relevance, sufficiency or fairness for any purpose whatsoever of any of the information contained in this presentation, including projections, estimates, targets and opinions, contained herein,
and no liability whatsoever is accepted as to any errors, omissions or misstatements contained herein relating to, or resulting from, the Presentation, its inaccuracy or incompleteness, or the use of, or
reliance upon, the Presentation. Any reference to past performance should not be taken as representative of the Group’s future consolidated financial position or results of operations, nor does it
purport to project the Group's financial position as to any future date or results of operations for any future period and should be not used for such purpose.

Some of the information in the Presentation may contain projections or other forward-looking statements regarding future events or regarding the future financial performance of the Company. The
Company wishes to caution you that these statements are only predictions, and, in this respect, they involve risks and uncertainties such that actual events or results may differ materially. Many
factors could cause the actual results to differ materially from those contained in projections or forward-looking statements of the Company, including, among others, general economic conditions,
the competitive environment, risks associated with operating in Italy, rapid technological and market change in the industries the Company operates in, as well as many other risks specifically related
to the Company and its operations.

The unaudited income statement, balance sheet and financial position information contained in the Presentation was prepared in accordance with the International Financial Reporting Standards
("IFRS") issued by the International Accounting Standards Board (IASB") and endorsed by the European Union. The Presentation also contains alternative performance indicators that are not
recognized by IFRS. Different companies and analysts may calculate these non IFRS measures differently, so making comparisons among companies on this basis should be done very carefully.
These non IFRS measures have limitations as analytical tools, are not measures of performance or financial condition under IFRS and should not be considered in isolation or construed as substitutes
for operating profit or net profit as an indicator of our operations in accordance with IFRS.

In compliance with Article 154 bis of the Consolidated Finance Act (Legislative Decree 58/1998), the Manager in charge of preparing the company's financial reports, Alberto Bortolin, declares that
the accounting information contained in this presentation corresponds to the underlying documented results, books of account and accounting records. Figures in tables and graphs may reflect
minimal differences exclusively due to rounding.
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€ 231,8mln € 231,8 mln

+16,9% vs OM 23 +4.7% vs FOM 23
@ current exchange rates @ current exchange rates
€ 32,2 mln €12,4 mln
-5,8% vs FOM 23 -16.7% vs FOM 23
Margin 13,9% Margin 5,4%
€12.5 mln
€ 83,2 min NFP incl. put&call ~84%

options, earnouts & others
€ 116.8 mln NFP incl. IFRS16

(1) Full 9M 2023 data prepared including 9 months of Cubo Design. Axolight and Turri, despite exact acquisition date. (2) Computed as Reported EBITDA + non-recurring costs
+ M&A transaction costs + IPO costs. (3) Income Adjusted for EBITDA Adjustments, change in estimate of put&call options/earnouts, PPA amortization and related fiscal
effect. (4) Calculated as (Full Adjusted EBITDA — CAPEX)/Full Adjusted EBITDA. 4



Dexelance brands keep investing alongside their retail partners to build longstanding relationships,
strengthen market share, improve display layouts and create momentum for the D&A* community

Turri opened a new shop-in-shop
in collaboration with Moda Interni
@Manila, Philippines

Gamma Arredamenti opened a new major shop-in-shop
in collaboration with Maison Corbeil
@ loronto, Canada

(*) Designers and architects.




Saba renewed the look of the Milan monobrand store
in collaboration with Spotti
@Milan, ltaly

(*) Designers and architects.
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Lighting is confirmed as of strategic value for Dexelance, with further synergies to be unlocked by the
renewed synergistic interaction between Axolight and Flexalighting

+ On 15t October the Group announced the acceleration to
its ascent to 100% of the Axolight share capital through the
acquisition of the remaining 49% minority stake.

+  The transaction had a total countervalue of Euro 1,2 million,
fully financed with Dexelance own funds.

* The rationale of the transaction has been driven by the
belief that Axolight product range, characterized by highly
decorative and design-oriented products, is strongly
synergic with that of Flexalighting, which designs and
manufactures architectural lighting systems for interiors
and exteriors.

* In the framework of the deal, Roberto Mantovani, current
CEO of Flexalighting and experienced entrepreneur in the
lighting market, will also take on the role as Axolight's new
CEO.
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Dexelance partnered with Elle Decor in launching the newly-added "New Talent™ category of the "Elle
Decor Best of Interiors 20247, the contest launched by the renowned international magazine to gather and

celebrate excellence in interior design projects worldwide

=DECOR

ELLE DECOR IN PARTNERSHIP WITH DEXELANCE

AR RARRRR AR A AR RRRAAANE

“ Discover more DON'T MISS THIS OPPORTUNITY ELLEDECORCOM

about the contest

1


https://www.elledecor.com/it/case/a61619964/elle-decor-italia-best-of-interiors-2024/
https://www.elledecor.com/it/case/a61619964/elle-decor-italia-best-of-interiors-2024/

Full 9 months 2024 financial results: healthy growth in revenue, paired with a stable gross margin.
Operating leverage effect and more homogeneous basis of comparison contribute in narrowing the gap in

margins with respect to 1H 2024
Profit & Loss | €m

Fom 23 @ % FOM 24 %
Revenue 2214 100.0% 2318 100.0%
Otherincome 4.5 2.0% 3.4 1.5%
Total Revenue 2259 102.0% 2353 1015%
Operating Costs (155.4)  (70.2%) (163.3)  (70.4%)
Added Value 70.5 31,9% 72.0 31.0%
Personnel Costs (36.4)  (16.4%) (39.8)  (17.2%)
Adj. EBITDA 342  15.4% 322  13.9%
D&A 8.8)  (4.0%) (10.3)  (4.5%)
Adj. EBIT 25.4 1.5% 21.9 9.4%
Net Financial Expenses 4.1 (1.8%) (3,9) (1.7%)
Adj.EBT 21.3 9.6% 18.0 7.8%
Tax Expenses 6.4)  (2.9%) (5.6)  (24%)
Adj. Net Income 14.9 6.7% 12.4 5.4%
B eSS :
: Fom 23 @ % FOM 24 % :
Revenue 2214 100.0% 2318  100.0% !
' Total Revenue 2259  102.0% 2353  1015% -
. Variable costs (143.9)  (65.0%) (150.2)  (64.8%) i
i Gross margin 81.9 37.0% 85.1 36.7% |
' Fixed costs 477  (21.6%) (52.9)  (22.8%) |
| Adj EBITDA 342  155% 322  13.9%

Revenue

2214

FOM 23

Adj. EBITDA

FOM 23

(1) FullOM 2023 data prepared including 9 months of Cubo Design, Axolight and Turri despite exact acquisition date.
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Despite challenging market conditions, in the 9 months all Dexelance business areas provide for growth

Revenue N N " A

breakdown F3Q 23 F3Q 24 FOM 23 FOM 24

by SBA |[€m Furniture 32.0 30.4 +11% 98.9 1016 +2.7%
Lighting 6.3 7.7 +22.0% 23,0 23,7 +3,4%
Kitchen&Systems 13,4 14,6 +9,0% 40,9 43,9 +7,3%
Residential 51,7 54,7 +5.7% 162.8 169.3 +4,0%
Luxury Contract 18.8 26.1 +39.3% -, 58.6 62.6 +6.8%

TOTAL 70.5 80.8 +14,6% | 2214 231.8 +4.7%

Strong growthin 3Q for luxury i
contract thanks to both recovery of i
projects shifted from 2Q and |
comparison with a «softer» 3Q 2023 |

___________________________________________

SBA %incidence - FOM 24

B Furniture
| ighting
B Kitchen&Systems

B Luxury Contract

(1) Full 9M 2023 data prepared including 9 months of Cubo Design, Axolightand Turri despite exact
acquisition date. 13




Growth recorded across all channels too, with retail remaining the one most influenced by the
normalization trend ongoing in the market and contract fueled by a healthy projects’ pipeline

Revenue \ -
4 1
breakdown : F3Q23 F3Q24 Al FoM 23 FOM 24 A
by channel|€m Retall 37.7 39.7 15.4% 1240 1272 +2.6%
Soft Contract 141 15.0 +6.3% 38.8 420  +8.0%
Hard contract 18.8 261  +39.3% 53.6 626  +6.8%
TOTAL 706 80.8  +14.6% | 2214 2318  +41%

i Strong growth in 3Q for luxury
| contract thanks to both a recovery of
i projects shifted from 2Q and a
i comparison with a «softer» 3Q 2023

___________________________________________

Channel %incidence - FOM 24

| Retail
Soft Contract

B Hard contract

(1) Full 9M 2023 data prepared including 9 months of Cubo Design, Axolightand Turri despite exact
acquisition date. 14




Soft and hard contract projects keeps generating quarterly swings. Trend in retail confirms the overall
Group growth across all regions except for central Europe., where the performance of key industry

markets, like France and Germany, remains weak

Revenue

breakdown F3Q 23 F3Q 24 ol FOM23 (1) FOM 24 A

by region |€m Italy 14.3 21,5 +50,6% 51.2 617  +20.6%
Europe (excl. Italy) 23.8 21.2 -10.9% 78.4 701 10.6%
North America 17.0 18,4 +8,0% 46.5 484 +42%
ROW 15,3 19,6 +28,1% 45,3 516  +138%
TOTAL 70.5 80.8 +14,6% 2014 2318  +471%

Region %incidence - FOM 24

[taly
B Europe (excl. Italy)
W North America

EROW

(1) Full 9M 2023 data prepared including 9 months of Cubo Design, Axolightand Turri despite exact
acquisition date. 15
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4,3
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(8.8)

(9.7

1Q 23 2Q 23 3Q 23 FY 23

total FY23 capex €7.5
(€£4.2 growth capex & €3.3 capex)

2,0

12 1.4

(2.1)

1Q 24 2Q 24 3Q 24

total OM24 capex €5.2
(€2.6 growth capex & €2.7 capex)

2.5
1.9

0.9

1Q 23 2Q 23 3Q 23 4Q 23

1Q 24 2Q 24 3Q 24

Net bank debt

Minorities*, earnouts* and others
IFRS16 (accounting item)

PEN

PEN (ex IFRS16)

* only subject to figurative interest

14.2
731
33,7
120.9

81.2

12.5
70.8
33.6
116.8

83.2

Including
€60.2m cash
€ 72.7m bank debt
(mostly long term)
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High
single-digit

growth

23941

2214

FOM 24

FOM 23

Residential

W uxury Contract
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Q&A SESSION

BDEXELANCE



BDEXELANCE

Italia
Corso Venezia, 29 - 20121 Milano, Italy
(+39) 02.83975225

Cina

Room 1107 Zhongxin Building, Moon Bay
Dushu Lake-Suzhou Industrial Park
215123 Suzhou, China

(+86) 0512.858893563

UK
10 Thurloe Place SW7 2RZ London, UK
(+44) (0)207.5812811

USA

192 Lexington Ave.

New York, NY 10016, U.S.A.
(+1) 347 612 0136
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