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•

•

(1) Full 1Q 23 data prepared including 3 months of Cubo Design, despite exact acquisition date. (2) Computed as Reported EBITDA + non-recurring costs + M&A transaction

costs + IPO costs. (3) Income Adjusted for EBITDA Adjustments, change in estimate of put&call options/earnouts, PPA amortization and related fiscal effect. (4) Calculated as 

(Full Adjusted EBITDA – CAPEX)/Full Adjusted EBITDA.
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WE STRONGLY BELIEVE 

THAT TODAY’S LIVING 

SHOULD BE AN EXPERIENCE

•

•

•



6Source: areapress.salonemilano.it  
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https://www.davidegroppi.com/it/landing-pages/MilanoDesignWeek_2024
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9(1) Full 1Q 2023 data prepared including 3 months of Cubo Design, despite exact acquisition date. (2) Includes holding costs.
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